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INDUS T R Y  OV E R V IE W

What is  merc hant ac quiring?

 P roc es s ing of payments
 Mas terC ard, V IS A, Americ an E xpres s , Diners , J C B
 S ignature and P IN debit c ards
 G overnment is s ued benefits :   food s tamps , AF DC , welfare, etc .
 G ift C ards
 P rivate L abel C ards
 E -C hec ks

 L ic ens ing by Mas terC ard and V IS A
 Making underwriting dec is ions  on eac h merc hant
 Determining pric e
 Ins tallation and training of merc hants
 S ettlement of daily trans ac tions
 C ollec ting monthly dis c ount
 Monitoring ris k on eac h trans ac tion
 R es olving c hargebac k is s ues
 Handling day to day operational ques tions  from merc hants
 P roviding 24/7 terminal s upport
 S taying c urrent on F ederal and as s oc iation rules  and regulations



 Approximately 9,000 c ommunity banks  and 8,000 c redit unions

 All banks  offer merc hant s ervic ing

 C redit unions  are looking to c ommerc ial ac c ounts  to expand

 Approximately 1,000 third party providers  of merc hant s ervic ing

 All are s pons ored by a financ ial ins titution into the indus try

 More than 75% of all ins titutions  us e an agent program

INDUS T R Y  L A NDS C A P E

Indus try L ands c ape



WHY  DO I NE E D TO OF F E R  
ME R C HA NT  S E R V IC ING ?

 Trans ac tion depos it relations hips  dic tate mos t other depos it s ervic es

 It’s  a great door opener

 It s peaks  to their bottom line

 C ommerc ial ac c ounts  tend to be the mos t profitable

 Your c ompetition offers  this  s ervic e



P R OC E S S ING  OP T IONS

Merc hant S ervic ing

 C U owns  the merc hant relations hip

 C U determines  the pric ing and s ervic e levels

 C U provides  training and ins tallation

 C U handles  day-to-day c us tomer s ervic e c alls

 C U performs  all underwriting

 C U holds  the liability for all trans ac tions  proc es s ed by their merc hants

 C U mus t be lic ens ed by Mas terC ard and V IS A

 C U res pons ible for all regulatory c hanges

 C U rec eives  all inc ome and pays  proc es s ing fees



P R OC E S S ING  OP T IONS

A gent R eferral P rogram

 C U partners  with a third party to provide all merc hant s ervic ing

 C U refers  all new merc hants  to their partner

 T hird party handles  all as pec ts  of the merc hant bus ines s

 C U rec eives  a perc entage of the net revenue generated plus  a finder ’s  fee

 C U has  no c os t and no liability



F IS  ME R C HA NT  R E F E R R A L  P R OG R A M

Chargeback 
Processing / Dispute 

Resolution

Merchant Services, 
Help Desk

Risk Management 

Terminal Deployment, 
Activation and 

Training

Customized Sales 
Campaigns

Billing and Pricing 
Management,                  

Merchant Retention
Client Support 
Reconciliation, 

Balancing

Merchant Boarding



F IS  ME R C HA NT  R E F E R R A L  P R OG R A M

SALES
FOCUS

• Client Focused
• Dependable
• Consultative Approach
• Outperform Industry Averages

MERCHANT
FOCUS

• Custom Solutions
• Flexible Options
• Online Statements
• PCI Compliance 

Certification
• Real-time Reporting
• 24/7/365 Support

INSTITUTION
FOCUS

• Dedicated Support
• 24/7 Fraud Detection
• Consistent Education
• Marketing Initiatives
• Revenue Sharing

• Full Salary + Commission
• Full Benefits
• Continuous Training
• Industry Expertise

• Aligned Service
• Aligned Culture 
• Aligned Footprint
• Aligned Goals
• Aligned Marketing
• Aligned Results

• Business Value Package
• Online Referral System
• On-Demand Reporting
• Monthly Income Stream

• Increased Revenue
• Increased Efficiencies 
• Increased Sales
• Eliminated Liability

FIS
Referral
Program

Driving New Business
Improving Client Relationships
Exceptional Performance

Growth Focused
Local Support
Co-Branded Materials
Private Label Options

Dedicated Support
Flexible Solutions
Relationship Driven
Industry Experts



F IS  ME R C HA NT  R E F E R R A L  P R OG R A M

 F IS  has  been providing this  s ervic e for more than 45 years

 C urrently have 400 ins titutions  us ing the agent referral program

 F IS  provides :
S ales
Ins tallation and training
C us tomer s ervic e
Terminal s upport
S tatements
Online reporting to your merc hants
S ettlement of all trans ac tions

 F IS  holds  all liability for trans ac tions  proc es s ed

 F IS  is  res pons ible for all regulatory c hanges

 F IS  pays  $50 for eac h approved merc hant and 20% of the net revenue



F IS  ME R C HA NT  R E F E R R A L  P R OG R A M

T he P roc es s

 C U enters  information into our online referral s ys tem

 T hat information is  s ent direc tly to the pers on as s igned to your ins titution

 T he s ales  rep is  res pons ible for c ontac ting the merc hant within 24 hours

 S ales  rep c ontac ts  the merc hant and obtains  the nec es s ary information

 Agreement is  s ent to underwriting with a dec is ion within 24 hours

 R ep c ontac ts  merc hant to do ins tallation and training

 C U rec eives  a monthly revenue report



B E NE F IT S  OF  ME R C HA NT  S E R V IC E S

Additional revenue s tream that goes  direc tly to your bottom line

No s taffing requirements  or expens e

No merc hant liability

97%+ approval rates

Take advantage of F IS ’ expertis e in:
S ales
Tec hnology
R is k management
S ervic ing

C o-marketing opportunities

Targets  your bes t c lients

You des ign the program that bes t fits  your needs

•F IS  does  not c ompete with you in any way



INT E R E S T E D IN L E A R NING  MOR E ?

P leas e c ontac t your C S C U repres entative for more 
details  on the F IS  Merc hant R eferral P rogram.
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