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Notice of Confidentiality

This document is furnished to you solely in your capacity as a customer of Visa and member
of the Visa payments system. By accepting this document, you acknowledge that the
information contained herein (the “Information”) is confidential and subject to the
confidentiality restrictions contained in Visa's operating regulations, which limit your use of
the Information. You agree to keep the Information confidential and not to use the
Information for any purpose other than in your capacity as a customer of Visa or as a
member of the Visa payments system. The Information may only be disseminated within your
organization on a need-to-know basis to enable your participation in the Visa payments
system. Please be advised that the Information may constitute material nonpublic information
under US federal securities laws and that purchasing or selling securities of Visa Inc. while
being aware of material nonpublic information would constitute a violation of applicable US
federal securities laws.

Note: Survey results, research, and best practice recommendations are provided for
informational purposes only and should not be relied upon for marketing, legal, regulatory or
other advice. Best practice recommendations should be independentl%; evaluated in light of
your specific business needs and any applicable laws and regulations. Visa is not responsible
for your use of the survey results, research, best practice recommendations, or other
}nformﬁt{on, including errors of any kind, or any assumptions or conclusions you might draw
rom their use.
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Finding the information in this guide

VISA Visa Online

Danotlo Faust ~ | ¢
. Products  Marketing  Processing  Operations Risk  Reference Library  Training
p Manage Sarvices Learn more about Visa Online:

Registered Program Manager » Discover How to Find Information

Expiore the Visa Publication Center

Finding the information:

» Leamn Search Tips

In most cases, you can easily access these

resources anytime —24 hours a day- through . h— e T
Visa Online (VOL)

» Available to all Visa issuers by logging in Rest Yo Prors Youn

H H H m Mo Soton S Find What You Neod
or enrolling at visaonline.com

¢ Manage Favorites

ship. Learn More

° VO L al SO I n CI u d es p I’Od u Ct I nfO rm atlo n ’ i::l:':::l\»{::::)n;:;:.;:;j.mnu' Visa Oniine pages by clicking on the gold check icon . found at the top right :":‘::‘:‘::‘: Oniline

You can create your own or find a list of suggested favorites when you click on “Manage Favorites” above. In this

operating regulations, implementation sy e, o et ot e

guides, market research and more MostPosur
el
In select cases, you may need to request e

2 Visa Publication Conter

information from your Visa Account Executive oo

Featured 4 Reference Library
5 5. Enroliment
Update Your Profile Add Your Favorite Links 6 Risk
Vise Onling Usar Update your info 10 m Favorites make It faster 7. Training
[} make Visa Oniine work and easier 10 find the
My information better for you # Manage Favorses  INfOrmation you need. Get 8. Processing
slarted by clicking 8. Marketing
Profile V.me Marketing sl .
it Sl s "Manage Favorites, 10, Cllent Management
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TURNKEY MARKETING
MATERIALS V’ SA
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Retail Branch Materials

Get the credit you deserve

Visa makes it easy to promote your card
product throughout your branches with an
array of eye-catching promotional material.

* Full offering of in-branch materials to educate
customers on Visa products and highlight the key
features and benefits

+ Templates can be customized with issuer name,
logo, card artwork, rewards program details, etc.

) ) " | Credit Tent Cards
* Materials include brochures, take-ones, posters, tent

cards, and more for Credit, Debit, Business and
Prepaid Visa products

* Issuer pays only for production and distribution costs

Get rewarded for

your purchases Your success
is a journey.

One Card.

TwoDifferent::ustomers. 7 g et O ne
== to go.

whenever, wherever.

» Focus on writing your next chapter ...
not on writing checks. Just use you
(issuer Namel credit card,

Business Video VISA

Prepaid Tent Card

Take Ones

——-|visa [
=

Prepaid Break room Poster

Visa Confidential




Direct Marketing Materials

Acquisition/Penetration

These direct marketing materials offer a
simple, cost-effective way to promote your
Visa card product by customizing existing

templates with your branding. Visa Business

 Drive acquisition with robust letter, postcard, insert
and email templates that highlight the benefits of the
Visa products

» Encourage existing cardholders to get additional cards
for family members and employees

* Issuer pays only for production and distribution costs

turns out,

cashisno
longer king.

get going
with Visa* Pr

N

Visa Credit

Visa Confidential V’SA




Direct Marketing Materials

Activation/Usage/Loyalty

These free, customizable
templates have been designed
using Visa best practices to
increase activation, encourage
usage and drive onalty

 Activation letter, inserts, and direct mail and
email templates for usage provide
additional product education and in many
cases, options for merchant offers

« Usage messages can be used as “thank
you" packages, or to encourage check and
cash behaviors to card

 Issuer pays only for production and
distribution costs

Enjoy an easy way to pay
Just activate your new KVisa Credit Card Name®today

Usage DM and Email

Visa Confidential
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| saveXx® =22 | | savexx® =22 |

top retailers

st use your <Visa Crechf Card Name>

on your purchase on your purchase

Merchant Offer Program
Statement Insert Template

VISA



Web Materials

Visa offers a variety of web
banners, tiles, social media
messaging and white label web len S
pages at no cost to Visa issuers.

* Use your web channel to educate on bill pay,
tax payments, security, Visa Prepaid, Visa
Signature benefits, Business Check to Card usage,
and more

Turnkey Merchant Offer Program Website,
« Promote Merchant Offer Program using banners Visa branded only
and Visa branded web pages

Merchant Offer Web Banners

to bu Up'

Personal Banking .nol ot the deals. mowr i
. bette: f
visA !

ﬂ_ 5 with yous can easily set your imit Shop safely online
_ In advance for better control of your spending and anywhere else
1l
YOUT SUCCGSS isa Joumey - \ -
VISA
e your [Issuer Name] card for all your business purchases. | ol
L visa)

Security Banners = Leam more

=] p— Business Banners and
Landing Page

VISA
Your Visa card is protected with real-time fraud monitoring 24/7 & o e

» Learn more

Note: All brand names, logos and webpages are the property of their respective owners, are used for identification or discussion purposes only, and do
not imply product endorsement or affiliation with Visa. Vica Confidential V'SA
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— VISA

Bill Payment Materials SETEL

Ills the easy way

A new best practices guide as well as market-
ready materials help you build transactions
and loyalty with Visa Bill Pay.

Self-Mailers

» Use self-mailer, inserts, emails, web banners, and E"
branch materials to encourage your cardholders to ae
pay bills with their card

* Review messaging and marketing guides to learn
tested tactics and strategies for bill pay campaigns

Use your &isa card
name> to earn rewards
VISA bl
VISA

—— — ———

Iready pay

el
‘@ﬁ

Pay bills the easy way,
and earn rewards

&M

Inserts

VISA

Marketing Resource Guide

Email with Mobile-optimized version Recommended Messaging

Visa Confidential V’SA
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EMV Chip Cards Materials

Educate your cardholders on the
new Chip technologe/ and
highlight how Visa Chip cards are
more secure and simple to use.

 Drive awareness, early activation and usage of
your newly-issued chip cards with direct and
email materials

* Videos, infographics and online branch training
materials are available for retail branch, web and
intranet for marketing and training purposes

» Marketing Resource Guide can be downloaded to
aid in the planning and implementation of your
EMV Chip marketing launch

Welcome Bob Smith!

2 i
= I

Videos Online Training

Visa Confidential

Infographic

Standard Bank VISA

Your new chip-enabled [Financial Institution] Visa Credit Card is here
Activate it now for a higher level of fraud protection. Call [1-800-123-45671.

ﬂ Your new Visa credit card
big protection in a tiny chip

nology. T inycrp
cton

Get big protection
in a tiny chip

Call[1-8XX-XXX-XXXK]

Answers to que
chip-enabled Visa cr

in a tiny chip

Learn more about chip technology
for [Financial Institution]
Talk 10 pes msociate or visk

achipeard

Get big protection

Take One

Email
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Cross-Border Transaction Materials

Use these market-ready materials to
help capture global transactions by
highli ting advantages of using
card abroad.

« International toolkit for issuers including travel tips
and suggested messaging

* Turnkey assets to drive more cross border
transactions and call center scripts to offer travel tips
with cardholders who travel frequently

| =

International Travel Tips VISA
Marketing and Messaging Guide

International Card Usage Toolkit

Visa Confidential
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Tax Payment Program Tools

Increase usage by encouraging

your cardholders to load S
refunds onto a prepaid card or S —
to pay their taxes using a Visa

Fast P
s

o
wed
* Lear:
S

— VISA
ca rd * IMake paying taxes
ess taxing
» Reach all tax payers with templates for web B
banners, statement inserts, ATM messaging,
statement messaging, on-hold scripts and Statement Insert
websites
* Use special material to educate un-banked -
tax payers on the benefits of loading I
refunds to a prepaid card o=l
VISA
Pay your federal taxes "
, : {
VISA 2 . online ... the snmpler Way e Get your tax refund faster
Online is easier = with Visa® Prepaid.
You could win $500
Your <lssuer Name> Visa card makes it 'wM'wj:‘Tntm‘ow'
Your <lssuer Name> Visa card fast... easy... secure eammore
makes paying federal taxes
simple .. and secure VISA
Prepaid Tax Promotion

Web Banners

Visa Tax Payment Consumer Service fees may apply

Visa Confidential V’SA



Security Materials

Educate your cardholders on the
benefits of Visa's comprehensive
risk and fraud prevention
programs so that they can shop
with confidence no matter where
they make their purchases.

» Market these security offerings with templates
for direct mail, buck slips as well as web banners
and buttons

» Add security benefit reminders to your
own collateral using our guide on recommended
messaging

» Teach cardholders security best practices using
Visa’'s Cardholder Action items insert

14 Visa Confidential

"

visa

Recommended Messaglng Enjoy a safe, secure

Banners

Shop safely online
and anywhere else

VISA
: =

> Learn more

VISA

Insert

Shop safely online ... and anywhere else
Your Visa card is protected with real-time fraud monitoring 24,7
= Learn more

VisA
: [visa

VISA



Visa Checkout

Encourage your Visa cardholders
to use Visa Checkout for fast
payments via online and mobile
devices

* Increase awareness and drive cardholders’
enrollment into Visa Checkout

« Utilize the full range of strategic tools and
customizable creative templates for mobile,
emails, direct mail, and web channels to promote
Visa Checkout to your cardholders

+ Contact your account executive for program
details and access to marketing materials

VISA crectece o

Buying is better when
paying is fast and secure

uer Name] simplifi

nline payn

7
Ik

Love shopping online, but hate all the hassles when it's time to pay?
/i vice that can make online payment

You can

it an € Visa Checkoul is accepted — on the go with your
tablet or smartphone

or at home with your computer
With Visa Checkout paying online is:
Visa Checkout
+ Simple saves you money too!

Add any major card to enroll. Then pay with

Visa Checkout — it's easy to spot! XX% °f'
¢ PR (/) N—
<5 Fast (aemcRier 100

Skip typing in your card and shipping info every

time. Just use your Visa Checkout login to pay Envoll now and save >

and that's it

n XX% off
= Secure %
Shop worry-free. Your info is stored behind —.
multiple layers of security. | MERCHANT (C

Simplify online payment with Visa Checkout
and your [Issuer Name] Visa card

Landing page with offers

'VISA checkout Introducing Visa Checkout | _Enroll n
Pay Enroll your [Issuer Name] Visa card now > VISA checkout
online.
| Enroll Shop. Click. Buy. |_Enrolln
Zip through the online payment process VISA checkout
Simply. Securely. Banners
VISA checkoue |+
15 Visa Confidential

Can' e Images? Cick.

"VISA checkout

Buy online simply
and securely
(Issuer Name] delivers an

Innovative way to pay with
Visa Checkout

Email

Create Account Sign

Fusl Name
Last Name
Usemame
Remember my Ugesngme ana Metarences
Password

Vanty Password

40 More

Mobile interface

VISA
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Visa Debit Small Ticket Campaign

Encourage your Debit cardholders
to use their Debit cards for small
ticket purchases.

» Promote small ticket debit usage through
educational or spend-hurdle promotional
incentive offers

 Full range of printed and digital assets can be
used in branch, ATM screens, direct mail, email,
web and mobile channels

» Issuer pays for production, distribution costs, and
incentive fulfillment

Just the right ;
size for debit. Turn the smallest
SRR purchases into a

~ [*X bonus].

Big or small
Just the right size for debit

Mobile main screen ATM Screen

Visa Confidential

t Wity to pay for every litte trng.
is message. ¢

If you e haung
1SSUER LOGO

Just the right size
for Visa Debit.

Use your Visa Debit Card for
every little thing you need

Skip the ATM — and save i
Ut of etk withcrewsl,

(et ey
u| [ 1SSUERLOGO |

Turn the smallest purchases into a
niel
Big or small . Your Viea Debit Card is tha perfect way
Just the right size for 1o pay for every little thing you need. g
fogmy o Just the right
@6t & [SX baons
size for
Make [X] purchases under [$10] wih *Fastfeod
| your card by [Morh XX, 20%%) Staiph
Get a [S$X bonus] creditec 19 your «Csbtsre
checking account e
« Train tickets
* Dty cleaning
+ Monie tickets
«Psrking
ISSUER LOGO
Just the right size
for debit.

There’s no*too small*for Visa Debit
Use It instead of cash for purchases under [$10].

Nothing's too small for

It’s the perfect way to pay — and it's already in your wallet.

Emails

debit.

Statement Insert

VISA



17

Visa Debit eCommerce Campaign

Encourage your Debit cardholders
to use their Debit cards for online
shopping.

* Promote Debit usage for eCommerce shopping

* Drive online transactions through educational
security messages and incentive campaigns

* Full range of printed and digital assets can be used
in direct mail, email, web, ATM and mobile channels

« Issuer pays for production, distribution costs, and
incentive fulfillment

“ ~ confidence.
» 2 - Online shopping is secure
Geta ® &ﬁgﬁmﬂ
for shopping online. :
ard - s the secure way to pay.

vvvvvvvvv

ATM Screen

Mobile main screen

Visa Confidential

with Visa Debit.

¥ Enturced protection agarst
nsithoried Barsctors.

confidence.

%"

R — VISA ==

VISA
Built-in

Shop securely online for tems like these

ENTEE

Landing page

Geta
for shopping online.

your [issuer Name] V

Enjoy enhanced security online:

Visa's Zaro Liability Policy” protects you bom unsuirices vansactern

3-chgit sacurity code werhes rous darily b onine uznases

Emails

VISA



Merchant Offer Program Tool

Access to free, pre-negotiated offers to
market your card products with this
online tool.

« A simple, cost-effective way to provide
cardholders targeted online and print offers .
from Ieading merchants Merchant Offer Program Tool

- oo afen visa

» Download offer details and merchant logos to
add to your own collateral

* Most offers sourced for full calendar year
redemption

* Turnkey Marketing Materials — Seasonal
market-ready inserts to easily customize with
Issuer brand, print and send to your
cardholders

» Turnkey Website - Link to Visa-branded
turnkey website of more than 30+ offers

Merchant Offer Program
=A  1ZOD Statement Insert Template

Turnkey Website, Visa branded only

Note: All brand names, logos and webpages are the property of their respective owners, are used for identification or discussion purposes only, and do
not imply product endorsement or affiliation with Visa.

18 Visa Confidential V’SA
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Visa SavingsEdge

Designed for business cardholders, Visa
SavingsEdge provides segment-appropriate
merchant offers to increase activation, usage

and loyalty.

Business cardholders can enroll at

Visa Savingsedge”

No coupons. No codes.

VISA i

visasavingsedge.com to receive discounts

at participating merchants

Discounts are posted as statement credits

on future account statements

New mobile app allows cardholders to
search for participating merchants from

their phone.

Turnkey statement inserts,
dlregct mail, banners and emails are
available.

Banners

pep—

Unlock automatic business savings
with Visa SavingsEdge

In Branch stand up

Visa Confidential

Buckslip

Vs

Unlock automatic
business savings

Save time and money. S oo
Automatically.

Enroll your Visa card in Visa SavingsEdge
today at

Promo video

VISA
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Visa Business Defining Success Program

Developed for Business Issuers to help drive
higher business spend and engagement

« Comprehensive guide outlining the
business opportunity, marketing resources
and tools for success

* An interactive resource guide to help

|m|olement a check to card program to
help grow business Visa card portfolios St 2

Defining Sucgess i s :;9,;::*1"‘
 Features customizable marketing assets Program Guide e

for print and digital communications

] VISA
Your success

Take One is a journey.

Your success
is a journey.

Use your [Issuer Name] credi
instead of checks.

B
-

Interstitial

Banner Ad

10 Landing Page
Your success is a journey. To—— } :
Use your [Issuer Name] card for all your business purchases. | 8 , VA
Visa Confidential V’SA




Financial Literacy Program

Visa offers compelling resources
to help consumers achieve
financial success using
educational materials including
personal finance articles, videos,
games, calculators, lesson plans

and more.
» Educates consumers on issues like identity theft

and fraud UN,,E!},.Q&.
» Materials span all age groups—from preschoolers What's My k4 :

to adults approaching retirement Score /

* Many materials available in English and Spanish
languages and some can be co-branded

VIsA

* Issuer pays only for production
and distribution costs

FooTear:

T rOUR PERSONAL FINANGE BRLLS 1D 4

VISA i

Financial Football Facebook

Visa Confidential
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Sponsorship Assets Overview

Tap into Visa’'s sponsorshi?s. and drive
incremental volume and affinity for
your brand.

« Marquee sporting and entertainment events

« National Football League
- Super Bowl, NFL Pro Bowl, NFL Draft

* Pebble Beach Golf Course

- Pebble Beach is an exclusive Visa Signature sponsorship
asset

* Olympics

- The exclusive payment services sponsor and the only
card accepted at Games venues through 2020

Visa Confidential

VISA §E

PROUD SPONSOR

VISA

PROUD SPONSOR

VISA ©Q%

WORLDWIDE SPONSOR

VISA



Sponsorships Overview
US Sponsorship Platforms & Assets

OOOO 65 Hk usA _

: PyeongChang 2018" /S S
TR Y8 ==

w U

TRACK&FIELD

-‘&-
DRAFT
_v_.

Niche
Properties
V’S A FOUNBDE‘T‘PODN
Signature PALMER limolink:

‘32 FANDANGO

Note: Partnership contract terms vary and are subject to renewal. All asset activation subject to Visa and partner approval.

24 Visa Confidential
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http://sethalling.com/portfolio/
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2015 Visa NFL National Promotion*

A turnkey solution for issuers to
drive card usage featuring market-
ready materials.

Drive loyalty, card preference and volume with the
number one sport in TV ratings and the largest
entertainment property in U.S. culture

Visa assumes responsibility for costs and
management of concept, creative, prize pool,
sweeps admin and fulfillment

Minor customization of materials available (logo
or card art customization only)

Issuer is only responsible for costs of printing and
distribution of materials

All materials with custom logos or card art must
be submitted for NFL approval

VISA &

PROUD SPONSOR

|
Make201 S Bear you W

wih the Super BoW| -
experience of a lifetime &

A}

Use your Visa® card

from September 1- November 30, 2014
to be automatically entered for a chance
towin. See detalls at visa.com/nflpromotion

You could win a trip for two to Super Bowi XLIX in Arizona and
take part in the postgame celebration and more!

NO PURCHASE OR OBLIGATION NECESSARY TO ENTER OR WIN THEVISA
SUPER BOWL XLIX SWEEPSTAKES. See detalls on back.

2014 National Promotion Creative —
Statement Insert

*Note, not confirmed. Visa’s NFL sponsorship is in renewal and 2015 promotion is not confirmed.

Visa Confidential
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Employee Training Materials

Low-to-no cost training tools

help issuers empower

employees to educate customers
about Visa Iproducts and
e

increase sa
activation rates.

s performance and

* Free, trackable online employee training for
Debit, Credit, and Business Visa products.

» Charge Card Toolkit: Increase employee’s
product knowledge and improving selling skills

within your retail branches.

. VISA

VA CRANGE LAk
&

Charge Card Toolkit

Visa Confidential

Employee Online Training

VISA
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Marketing Best Practices & Messaging

Guides =

These guides offer best practices
and suggested messaging that
you can incorporate into your own
marketing collateral and
campaigns.

» Promote your Visa card products and benefits
throughout the product lifecycle with ready-to-

VISA

use messages that connect with consumers and

» Messages available for all stages of the lifecycle in
various lengths for your brochures, direct mail,
online executions, retail branch materials, on-hold N visa
messages and more e

Visa Debit Marketing

VISA

Visa Consumer Credit Marketing
and Messaging Guide

Visa Signature Marketing Business Recommended Messaging

and Messaging Guide Guide

Visa Confidential

VISA



Marketing Playbooks & White Papers

Visa offers an array of Marketing
Playbooks and Whitepapers that
highlight opportunities to grow
revenue within an issuer’s
existing customer base.

Offerings include:

29

Small Ticket White Paper—-A summary of the
findings from the Small Purchase Transaction
Research published by Visa

Email Marketing Playbook - An interactive,
educational resource to optimize email marketing
practices and strategies

New Product Launch Playbook-A guide for
developing and launching new Visa products

Decision Tree White Paper -Discusses a simple
and actionable analytic tool for targeting that
engages best practices and known benchmarks
to define groups of customers for a campaign

Loyalty Marketing Playbook-Reviews best
practices and current trends in card loyalty

Visa Confidential

VisA

oW
. 4

Decision Tree White
Paper Loyalty Marketing

Playbook

New Product Launch
Playbook

Small Ticket
White Paper

Email Marketing

Playbook V’S A
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* Benchmark performance relative to peers using

Benchmarking Tools

Visa offers user-friendly tools that
can help issuers analyze portfolio
performance and identify
opportunities.

» Use the Debit PAU sensitivity model to analyze
changes across customer lifecycle and evaluate
portfolio growth

» Make a business case for migrating checks, cash
and ACH transactions to Visa Debit by calculating
the potential impacts using the Debit
Optimization Calculator

quarterly scorecards

Consumer Debit Product Scorecard

Visa Debit PAU Sensitivity Mod|

Performance
Measurement Calculators

Visa Confidential

VISA
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Visa Business Spend Insights Report

Use this quarterly newsletter to gain
insights on business owners,
business best practices and industry
trends.

» Topics include macroeconomic trends impacting
businesses, owners’ views on how their businesses
are faring, and other relevant data points that convey
business owner sentiment

VISA

* Supported through Visa proprietary data and
research

+ Talk to your Visa Account Executive about

Business Spend Insights 2Q14 Report

subscribing to future issues

Spend Insights

Business Spend Insights 1Q14 Report

Visa Confidential
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Card Marketer eNewsletter

A monthly eNewsletter featuring
marketing tips, strategies and
information about Visa
programs.

A great way to keep up to date on:

Industry best practices and trends

Turnkey marketing tools and resources available
to issuers on VOL

Visa tools, research and upcoming
Visa promotions

Key themes include:

— Portfolio optimization

— Marketing strategies and programs
— Best practices on topics including

activation, usage, targeting and
channels

If you’re not receiving the Card Marketer eNewsletter,
and would like to be included on the distribution list,
please contact your Visa Account Executive.

Visa Confidential

Marketer

Card Marketer E
nthly

Checkout: The easier way to pay
ne

rd standard:

mus o

----

Pop Quiz you know?

VISA
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SAMPLE MARKETING CALENDARS

Visa Confidential



Q1 2015 Sample Marketing Plan

Usage: Debit Small Ticket Usage

Encourage your debit cardholders to use their
Visa Debit cards for small ticket purchases

Just the right size
for debit.

VISA DEBIT

There's no“too small”for Visa Debit.
Use it instead of cash for purchases under [$10].

Nothing's too small for

It's the perfect way to pay — and it's already in your wallet.

b

L]
8 ‘

debit.

34

Usage: Tax Payment

+ Increase usage by encouraging tax payment using
Visa Debit or Credit

Available: web banners, email, statement insert,

web copy, ATM, statement and on hold message
scripting

VISA "
Pay your federal taxes

: : {
online ... the simpler way M

Your suer Nar

/isa card makes it

fast... easy... secure

VISA



Q2 2015 Sample Marketing Plan

Usage: Bill Payment

Encourage cardholders to pay bills
with their Visa cards to help drive
card usage and improve customer
loyalty

Available: self-mailer, inserts, emails,
web banners, branch materials, best
practices and recommended
messaging

o Gut Mt e

Usage: Travel Merchant Offers

« Seasonal materials are available for
the summer travel season

Usage: Visa Signature

Luxury Hotel Collection and
CLEAR campaign

Drive spend among travel
minded cardholders by
promoting Visa Signature
benefits

e

Speed through
airport security lines

Note: All brand names, logos and webpages are the property of their respective owners, are used for identification or discussion purposes only, and do
not imply product endorsement or affiliation with Visa.
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Q3 2015 Sample Marketing Plan

Usage: Back-to-School Business Usage: Visa Acquisition: Branch Employee
Merchant Offers SavingsEdge Training
 Seasonal materials are available for « Promote spend by showing business - Introduce Visa's Branch Employee
Back-to-School cardholders the savings the Visa Training to teach both new and
SavingsEdge program offers existing employees the basics on

Visa products
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Turn business purchases into businoss savings

S —

Get $10 off i

Online training

e VISA

Illustrative

Wiia

Get automatic business discounts
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Visa SavingEdge inserts, email

Note: All brand names, logos and webpages are the property of their respective owners, are used for identification or discussion purposes only, and do V’SA
36 not imply product endorsement or affiliation with Visa.



Q4 2015 Sample Marketing Plan

Usage: NFL National Promotion | Usage: Holiday Merchant Offers Usage: Visa Signature

e Use seasonal materials available from Conaerge

Visa to promote holiday spend

 Drive usage by participating
in Visa's 2015 NFL National
Promotion

« Remind cardholders that Visa
Signature Concierge can help
make a busy holiday season
easier

Be there when

Super Bowl XLVIII
meets the B|g_ﬁp—pE—

Illustrative

based on { |
prior
offering

Illustrative based on
2014

Note: All brand names, logos and webpages are the property of their respective owners, are used for identification or discussion purposes only, and do V'SA
37 not imply product endorsement or affiliation with Visa.



2015 Visa Signature Offerings

Visa Signature Assets calendar is issued monthly highlighting marketing opportunities

for Visa Signature cardholders *

MARKET

Pebble Beach, CA

SIGNATURE ACCESS

ach Holiday Promation

FULFILLMENT

National

20% offin $25 Famiangn Gift Card
s

National

National

lusive Promo Offer Ex. BOGO.

Exclusive events (e.9. Winemaker Dinner)

All Visa Sig. Offer
Exclusive

Exclusive

Visa Call Center

Select Markels

Charlie Palmer Pigs & Pinot Themed Dinner

Visa Call Center

onoma,

Sanoma County Vintner Ongoing Benefits

3rd Party

Celebrity Chef Taur at Restaurant Iris

3rd Party

New York NY

Orlando, Denver, San
Francisco, Westchester and
Dallas/Ft Worth Airports

Jam es Beard Gala & Auction
Travel

All Visa Sig. Offer

3rd Part

3rd Party

Ssinhts or lor

CLEAR expedited airport security
National Lim oL ink premium chauffeur service for airport All Visa Sig_ Offer Visa Call Center
National |Wisa Signature Luxury Hotel Collection Client Exclusive Offers by request Exclusive 3rd Party
@th Night Free: Stay for 3 or mare nights and enjoy a 4th night free al the:
e miami, All Visa Sig. Offer 3rd Party

[llustrative Only

TRAVEL ENTERTAINMENT FINE WINE & FOOD SPORTS SHOPPING

Visa Signature Luxury Hotel
Collection Banner

* Calendar excerpt shown for illustrative purposes. For more information or to get the latest/complete

Complimentary Tastings at
Sonoma County Wineries

calendar, contact your Visa Account Executive.
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Clear Banner, email

Speed through »
airport security lines

-

Speed through

airport security lines

Visa Signature brings you a
free 6-month CLEAR membership
with $60 off automatic renewal

youridea of what ]G A

a card should be

VISA



Sample Early Month on Book/Activation Calendar

Day O

Day 10-15

Day 30

Day 60-90

Card Carrier
» Carrier
* Insert (optional)

Version for introduction
vs. upgrade and conversion

Follow-up Authentication

Direct Mail/ Email

» Reinforce card activation
highlighting security

Customer Service

Direct Mail/ Email

* Encourage activation
(optional: include merchant
offers)

Use-and-Get
Activation
Direct Mail/ Email

PIN Mailer
(if applicable)

Follow-up Activation Call
+ Targeted to customers with
capacity to spend
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ADDITIONAL
RESOURCES V’SA

Visa Confidential
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Additional Resources
A wealth of content, tools, and resources to build and manage most

aspects of your Visa programs is available on VOL. Following is a
high-level overview of the types of information you can access:

Products * Business-to-Business » Information Products
* Commerce Payments * Prepaid
» Consumer Credit Products * Product Features and Services
» Consumer Debit Products
Marketing + Brand * Product Marketing
* Loyalty » Sponsorship and Partnership
Processing * Global Network Processing * Merchant and Acquire Solutions
» Issuer Solutions
Operations + Client Management * Financial Services
» Dispute Resolution * More Operations
Risk Fraud and Chargeback Risk Law Enforcement

Data Security
Data Compromise and Fraud Investigations
Third-Party or Vendor Risk

Risk Resources and Publications
Credit Risk Products and Solutions
Fraud Risk Products and Services

Reference Library

Reference Materials
Online Welcome
News and Communications

Directories
Visa Publication Center

Training

Education Materials and Best Practices

Visa Business School

Visa Confidential

VISA



